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! go?nr;num:;z?: ?isiri]n—g/,)vl(zészoice Base) COPY WRITING 3030318 36
2 g;ﬁﬁ ;‘umé‘;i:?rf‘z'sis]”f/')\ﬂ(acsﬁmce Base) [ADVERTISING & MARKETING RESEARCH | 3030320 16
3 go?nr;num:;z?: ?isiri]n—g/,)vl(zészoice Base) COPY WRITING 3030320 34
4 go?nr;num:;z?: ?isiri]n—g/,)vl(zészoice Base) COPY WRITING 3030325 18
5 g;ﬁﬁ ;‘umé‘;i:?rf‘z'sis]”f/')\ﬂ(acsﬁmce ase) |P'RECT MARKETING & E-COMMERCE 3030325 30
6 go?nr;num:;z?: ?isiri]n—g/,)vl(zészoice Base) COPY WRITING 3030348 54
7 goﬁ],:]um:;z?f ?'Saes]n?,')v'&sﬁ oice Base) |\PVERTISING & MARKETING RESEARCH | 3030349 32
8 géﬁﬁrir:]um:;?i(r)nrfc(ﬁsae;rl(\j/,)vl(%sﬁoice Base) CONSUMER BEHAVIOUR 3030349 37
o g&rl:um:;:(r)nrf ((“Sae;n—(\j/,)vl(acsﬁoice Base) COPY WRITING 3030350 32
10 g;ﬁ}; r:um:;z;n;((“si;n?/')w(%sﬁo.ce Base) |ADVERTISING & MARKETING RESEARCH | 3030350 26
1 g&rl:um:;:(r)nrf ((“Sae;n—(\j/,)vl(acsﬁoice Base) AGENCY MANAGEMENT 3030350 30
12 g;ﬁ}; r:um:;z;n;((“si;n?/')w(%sﬁo.ce Base) |P'RECT MARKETING & E-COMMERCE 3030360 33
13 g;ﬁ}; r:um:;z;n;((“si;n?/')w(%sﬁo.ce Base) |ADVERTISING & MARKETING RESEARCH | 3030389 41
14 géﬁﬁrir:]um:;?i(r)nrfc(ﬁsae;rl(\j/,)vl(%sﬁoice Base) CONSUMER BEHAVIOUR 3030412 48
15 E(ﬁnr;:]ums;t:gr ((j;ae;;n-(\jlg/l(acsﬁoice Base) COPY WRITING 3030422 26
16 g.(;or\ﬁr:]um:;gg]rf((j;ae;:nf\jlgﬂ(acsﬁoice Base) BRAND BUILDING 3030422 38
17 g.(;or\ﬁr:]um:;gg]rf((j;ae;:nf\jlgﬂ(acsﬁoice Base) CONSUMER BEHAVIOUR 3030422 44
18 g.(;or\ﬁr:]um:;gg]rf((j;ae;:nf\jlgﬂ(acsﬁoice Base) CONSUMER BEHAVIOUR 3030423 48
19 g.(;or\ﬁr:]um:;gg]rf((j;ae;:nf\jlgﬂ(acsﬁoice Base) CONSUMER BEHAVIOUR 3030432 48
20 g.(;or\ﬁr:]um:;gg]rf((j;ae;:nf\jlgﬂ(acsﬁoice Base) CONSUMER BEHAVIOUR 3030434 52
21 g.(;or\ﬁr:]um:;gg]rf((j;ae;:nf\jlgﬂ(acsﬁoice Base) CONSUMER BEHAVIOUR 3030438 49
22 E;ﬁ‘ﬁ ;‘umg;'lg‘rf?'sae;”%nﬁmce Base) [ADVERTISING & MARKETING RESEARCH | 3030439 34
23 E;ﬁﬁr:]umgziizg]:?;ae;rl(\j/nﬁﬁoice Base) CONSUMER BEHAVIOUR 3030439 44
24 E;ﬁﬁr:]umgziizg]:?;ae;rl(\j/nﬁﬁoice Base) CONSUMER BEHAVIOUR 3030445 44
25 E(ﬁn;]ums;:gf ?'Sae;m\j,nfﬁmce Base) [ADVERTISING & MARKETING RESEARCH | 3030447 37
26 E;ﬁﬁr:]umgziizg]:?;ae;rl(\j/nﬁﬁoice Base) CONSUMER BEHAVIOUR 3030447 42
27 E;ﬁﬁr:]umgziizg]:?;ae;rl(\j/nﬁﬁoice Base) CONSUMER BEHAVIOUR 3030450 59
28 (E‘:(;Ar\nrlr:]ums;:g]ne ?isae;rl(\jlg/l(zgﬁoice Base) COPY WRITING 3030474 51
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29 go?nr:um:;i:?: C(iisis]n_t\i/')\/lésﬁmce Base) AGENCY MANAGEMENT 3030474 38
30 go?nr;num:;z?: ?isiri]n—g/,)vl(zészoice Base) AGENCY MANAGEMENT 3030482 44
31 go?nr;num:;z?: ?isiri]n—g/,)vl(zészoice Base) COPY WRITING 3030483 53
32 ?oﬁ\n;‘um;‘;ﬂzﬁ ?'Sae;ng/')w (acsﬁ oice Base) |ADVERTISING & MARKETING RESEARCH | 3030494 40
33 go?nr;num:;z?: ?isiri]n—g/,)vl(zészoice Base) CONSUMER BEHAVIOUR 3030500 31
34 go?nr;num:;z?: ?isiri]n—g/,)vl(zészoice Base) BRAND BUILDING 3030500 34
35 g;ﬁﬁ ;‘umé‘;i:?rf‘z'sis]”f/')\ﬂ(acsﬁmce ase) [ADVERTISING & MARKETING RESEARCH | 3030508 41
36 go?nr;num:;z?: ?isiri]n—g/,)vl(zészoice Base) CONSUMER BEHAVIOUR 3030508 31
37 g&rl:um:;:(r)nrf ((“Sae;n—(\j/,)vl(acsﬁoice Base) BRAND BUILDING 3030508 38
38 géﬁﬁrir:]um:;?i(r)nrfc(ﬁsae;rl(\j/,)vl(%sﬁoice Base) CONSUMER BEHAVIOUR 3030512 39
39 g':r\ﬁ r'r:‘um:;z;”rfc("siﬁ]”(\’/')v'(‘acmlce Base) |ADVERTISING & MARKETING RESEARCH | 3030513 35
40 g&rl:um:;:(r)nrf ((“Sae;n—(\j/,)vl(acsﬁoice Base) COPY WRITING 3030513 31
4 g&rl:um:;:(r)nrf ((“Sae;n—(\j/,)vl(acsﬁoice Base) BRAND BUILDING 3030514 38
42 g':r\ﬁ r'r:‘um:;z;”rfc("siﬁ]”(\’/')v'(‘acmlce Base) |ADVERTISING & MARKETING RESEARCH | 3030518 30
43 géﬁﬁrir:]um:;?i(r)nrfc(ﬁsae;rl(\j/,)vl(%sﬁoice Base) CONSUMER BEHAVIOUR 3030518 33
44 E(ﬁnr;:]ums;t:gr ((j;ae;;n-(\jlg/l(acsﬁoice Base) Reporting 3030519 54
45 E(ﬁnr;:]ums;t:gr ((j;ae;;n-(\jlg/l(acsﬁoice Base) Investigative Journalism 3030519 50
46 g.(;or\ﬁr:]um:;gg]rf((j;ae;:nf\jlgﬂ(acsﬁoice Base) Writing and Editing Skills 3030519 55
47 E(ﬁnr;:]ums;t:gr ((j;ae;;n-(\jlg/l(acsﬁoice Base) News Media Management 3030519 44
48 g?ﬁ;]um:;tzgr?;aex(\j/nﬁﬁoice Base) Journalism and Public Opinion 3030519 51
49 g.(;or\ﬁr:]um:;gg]rf((j;ae;:nf\jlgﬂ(acsﬁoice Base) BRAND BUILDING 3030521 31
50 E'(fr‘r'] ;:‘um:;t:g‘f?;s:?/nﬁmce Base) [ADVERTISING & MARKETING RESEARCH | 3030524 20
51 E;ﬁ‘ﬁ r;:]ums;:gf?'sae%”%nﬁmce Base) |P/RECT MARKETING & E-COMMERCE 3030524 42
52 E;ﬁﬁr:]umgziizg]:?;ae;rl(\j/nﬁﬁoice Base) BRAND BUILDING 3030524 30
53 E(ﬁn;}umsz:?ﬁ ?éi;m\jlgﬂ(ﬁmce Base) [ADVERTISING & MARKETING RESEARCH | 3030549 35
o4 (E‘:(;Ar\nrlr:]ums;:g]ne ?isae;rl(\jlg/l(zgﬁoice Base) News Media Management 3030559 35
% (E‘:(;Ar\nrlr:]ums;:g]ne ?isae;rl(\jlg/l(zgﬁoice Base) News Media Management 3030560 49
56 E;ﬁﬁr:]umgziizg]:?;ae;rl(\j/nﬁﬁoice Base) COPY WRITING 3030578 31
57 E;ﬁ‘ﬁ ;‘umgz:g‘:?'sae;”%nﬁmce Base) [ADVERTISING & MARKETING RESEARCH | 3030578 25
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58 go?nr:um:;z?: C(iisis]n_il/')\/lésﬁmce Base) COPY WRITING 3030592 47
59 go?nr;num:;z?: ?isae;n—g/,)vl(zészoice Base) COPY WRITING 3030598 30
60 go?nr;num:;z?: ?isae;n—g/,)vl(zészoice Base) CONSUMER BEHAVIOUR 3030598 38
61 go?nr;num:;z?: ?isae;n—g/,)vl(zészoice Base) BRAND BUILDING 3030598 35
62 go?nr;num:;z?: ?isae;n—g/,)vl(zészoice Base) COPY WRITING 3030613 52
63 g;ﬁﬁ ;‘umé‘;i:?rf‘z'sae;”f/')\ﬂ(a‘csﬁcnce Base) [ADVERTISING & MARKETING RESEARCH | 3030629 38
64 g;ﬁﬁ ;‘umé‘;i:?rf‘z'sae;”f/')\ﬂ(a‘csﬁcnce ase) |P'RECT MARKETING & E-COMMERCE 3030629 31
65 go?nr;num:;z?: ?isae;n—g/,)vl(zészoice Base) AGENCY MANAGEMENT 3030634 30
66 g&rl:um:;:(r)nrf ((“Sae;n-?/,)vl(acsﬁoice Base) COPY WRITING 3030634 51
67 g&rl:um:;:(r)nrf ((“Sae;n-?/,)vl(acsﬁoice Base) COPY WRITING 3030640 40
68 g&rl:um:;:(r)nrf ((“Sae;n-?/,)vl(acsﬁoice Base) AGENCY MANAGEMENT 3030640 49
69 g&rl:um:;:(r)nrf ((“Sae;n-?/,)vl(acsﬁoice Base) AGENCY MANAGEMENT 3030643 33
70 g&;]uméﬁ:;nf ?'Sae;n?/')vl(acsﬁ oice Base) |APVERTISING & MARKETING RESEARCH | 3030643 51
& g&rl:um:;:(r)nrf ((“Sae;n-?/,)vl(acsﬁoice Base) AGENCY MANAGEMENT 3030645 37
72 g&rl:um:;:(r)nrf ((“Sae;n-?/,)vl(acsﬁoice Base) AGENCY MANAGEMENT 3030646 39
73 g?ﬁ;:]um:;tzgf?;iﬁm/nﬁﬁoice Base) Mobile Journalism and New Media 3030650 54
4 E(ﬁnr;:]ums;i:gr ((j;ae;;n-(\jlg/l(acsﬁoice Base) Media Laws and Ethics 3030652 16
75 E'(fr‘r'] rl:um:;t:gr?é::ng/gﬂ(ﬁouce Base) [ADVERTISING & MARKETING RESEARCH | 3030685 23
76 g.(;or\ﬁr:]um:;gg]rf((j;ae;n-(\jlg/l(acsﬁoice Base) BRAND BUILDING 3030685 30
77 g.(;or\ﬁr:]um:;gg]rf((j;ae;n-(\jlg/l(acsﬁoice Base) CONSUMER BEHAVIOUR 3030685 30
8 E(ﬁnr;:]ums;i:gr ((j;ae;;n-(\jlg/l(acsﬁoice Base) COPY WRITING 3030688 30
7 g.(;or\ﬁr:]um:;gg]rf((j;ae;n-(\jlg/l(acsﬁoice Base) CONSUMER BEHAVIOUR 3030690 32
80 E;ﬁ‘ﬁ r;:]ums;:gf?'sae;”%nﬁmce Base) [ADVERTISING & MARKETING RESEARCH | 3030695 6
81 E;ﬁﬁr:]umgziizg]:?;ae;rl(\j/nﬁﬁoice Base) BRAND BUILDING 3030695 30
82 E;ﬁﬁr:]umgziizg]:?;ae;rl(\j/nﬁﬁoice Base) AGENCY MANAGEMENT 3030695 30
83 E;ﬁﬁr:]umgziizg]:?;ae;rl(\j/nﬁﬁoice Base) CONSUMER BEHAVIOUR 3030695 36
84 E;ﬁﬁr:]umgziizg]:?;ae;rl(\j/nﬁﬁoice Base) COPY WRITING 3030701 34
8 E;ﬁﬁr:]umgziizg]:?;ae;rl(\j/nﬁﬁoice Base) BRAND BUILDING 3030701 41
86 E;ﬁﬁr:]umgiizg]:?;ae;rl(\jlgﬂ(ﬁﬁoice Base) CONSUMER BEHAVIOUR 3030703 33
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SR. SEAT | MARKS AFTER
NO. EXAM SUBJECT NO. REVALUATION
B.A. in Multimedia and Mass
87 Communication (Sem-V) (Choice Base) COPY WRITING 3030706 4
B.A. in Multimedia and Mass
88 Communication (Sem-V) (Choice Base) DIRECT MARKETING & E-COMMERCE 3030711 34
B.A. in Multimedia and Mass
89 Communication (Sem-V) (Choice Base) COPY WRITING 3030712 24
B.A. in Multimedia and Mass
%0 Communication (Sem-V) (Choice Base) COPY WRITING 3030722 35
B.A. in Multimedia and Mass
o Communication (Sem-V) (Choice Base) COPY WRITING 3030756 26
gp |B-A InMultimediaand Mass ADVERTISING & MARKETING RESEARCH | 3030762 30
Communication (Sem-V) (Choice Base)
B.A. in Multimedia and Mass
93 Communication (Sem-V) (Choice Base) DIRECT MARKETING & E-COMMERCE 3030762 24
94 B.A. in Multimedia and Mass GLOBALIZATION & INTERNATIONAL 3030763 30
Communication (Sem-V) (Choice Base) |ADVERTISING
g5 |B-A In Multimedia and Mass ADVERTISING & MARKETING RESEARCH | 3030764 30
Communication (Sem-V) (Choice Base)
gg |B-A In Multimedia and Mass DIRECT MARKETING & E-COMMERCE 3030771 30
Communication (Sem-V) (Choice Base)
g7 |B-A In Multimediaand Mass ADVERTISING & MARKETING RESEARCH | 3030784 21
Communication (Sem-V) (Choice Base)
gg |B-A In Multimedia and Mass DIRECT MARKETING & E-COMMERCE 3030784 30
Communication (Sem-V) (Choice Base)
99 B.A. in Multimedia and Mass GLOBALIZATION & INTERNATIONAL 3030786 35
Communication (Sem-V) (Choice Base) |ADVERTISING
B.A. in Multimedia and Mass
100 Communication (Sem-V) (Choice Base) AGENCY MANAGEMENT 3030786 36
101 B.A. in Multimedia and Mass GLOBALIZATION & INTERNATIONAL 3030787 32
Communication (Sem-V) (Choice Base) |ADVERTISING
102 |B-A In Multimedia and Mass ADVERTISING & MARKETING RESEARCH | 3030789 22
Communication (Sem-V) (Choice Base)
103 B.A.in I\/_Iultl_medla and Mass . GLOBALIZATION & INTERNATIONAL 3030789 20
Communication (Sem-V) (Choice Base) |ADVERTISING
104 |B-A In Multimedia and Mass DIRECT MARKETING & E-COMMERCE 3030789 30
Communication (Sem-V) (Choice Base)
B.A. in Multimedia and Mass
105 Communication (Sem-V) (Choice Base) CONSUMER BEHAVIOUR 3030789 40
106 B.A.in I\/_Iultl_medla and Mass . GLOBALIZATION & INTERNATIONAL 3030790 32
Communication (Sem-V) (Choice Base) |ADVERTISING
B.A. in Multimedia and Mass
107 Communication (Sem-V) (Choice Base) DIRECT MARKETING & E-COMMERCE 3030790 35
B.A. in Multimedia and Mass .
108 Communication (Sem-V) (Choice Base) Reporting 3030803 21
B.A. in Multimedia and Mass
109 Communication (Sem-V) (Choice Base) COPY WRITING 3030827 15
110 |B-A In Multimedia and Mass ADVERTISING & MARKETING RESEARCH | 3030827 36
Communication (Sem-V) (Choice Base)
B.A. in Multimedia and Mass
111 Communication (Sem-V) (Choice Base) CONSUMER BEHAVIOUR 3030835 32
B.A. in Multimedia and Mass
112 Communication (Sem-V) (Choice Base) SOCIAL MEDIA MARKETING 3030855 30
B.A. in Multimedia and Mass
113 Communication (Sem-V) (Choice Base) DIRECT MARKETING & E-COMMERCE 3030855 35
114 |B-A in Multimedia and Mass ADVERTISING & MARKETING RESEARCH | 3030863 30
Communication (Sem-V) (Choice Base)
B.A. in Multimedia and Mass
115 Communication (Sem-V) (Choice Base) AGENCY MANAGEMENT 3030863 30
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SR. SEAT | MARKS AFTER

NO. EXAM SUBJECT NO. REVALUATION

116 BA In Multimedia and Mass DIRECT MARKETING & E-COMMERCE 3030863 17
Communication (Sem-V) (Choice Base)
B.A. in Multimedia and Mass

117 Communication (Sem-V) (Choice Base) AGENCY MANAGEMENT 3030864 30

11g [B-A In Multimedia and Mass DIRECT MARKETING & E-COMMERCE 3030864 2
Communication (Sem-V) (Choice Base)
B.A. in Multimedia and Mass

119 Communication (Sem-V) (Choice Base) BRAND BUILDING 3030864 39

120 B-A In Multimedia and Mass ADVERTISING & MARKETING RESEARCH | 3030959 30
Communication (Sem-V) (Choice Base)

121 B-A In Multimedia and Mass DIRECT MARKETING & E-COMMERCE 3030959 36
Communication (Sem-V) (Choice Base)

122 B-A In Multimedia and Mass ADVERTISING & MARKETING RESEARCH | 3030961 30
Communication (Sem-V) (Choice Base)

123 B.A. in Multimedia and Mass GLOBALIZATION & INTERNATIONAL 3030961 25
Communication (Sem-V) (Choice Base) |ADVERTISING

124 B-A- In Multimedia and Mass DIRECT MARKETING & E-COMMERCE 3030961 20
Communication (Sem-V) (Choice Base)
B.A. in Multimedia and Mass

125 Communication (Sem-V) (Choice Base) CONSUMER BEHAVIOUR 3030961 30
B.A. in Multimedia and Mass

126 Communication (Sem-V) (Choice Base) AGENCY MANAGEMENT 3030963 31

127 B-A- In Multimedia and Mass DIRECT MARKETING & E-COMMERCE 3030963 22
Communication (Sem-V) (Choice Base)

128 B-A- In Multimedia and Mass ADVERTISING & MARKETING RESEARCH | 3030963 38
Communication (Sem-V) (Choice Base)
B.A. in Multimedia and Mass

129 Communication (Sem-V) (Choice Base) COPY WRITING 3030974 18

130 |B-A In Multimedia and Mass ADVERTISING & MARKETING RESEARCH | 3030974 32
Communication (Sem-V) (Choice Base)

131 |BA In Multimedia and Mass DIRECT MARKETING & E-COMMERCE 3030974 34
Communication (Sem-V) (Choice Base)

132 |BA in Multimedia and Mass ADVERTISING & MARKETING RESEARCH | 3030976 40
Communication (Sem-V) (Choice Base)
B.A. in Multimedia and Mass

133 Communication (Sem-V) (Choice Base) DIRECT MARKETING & E-COMMERCE 3030987 30
B.A. in Multimedia and Mass

134 Communication (Sem-V) (Choice Base) BRAND BUILDING 3030987 3

135 |BA in Multimedia and Mass ADVERTISING & MARKETING RESEARCH | 3030990 31
Communication (Sem-V) (Choice Base)
B.A. in Multimedia and Mass

136 Communication (Sem-V) (Choice Base) DIRECT MARKETING & E-COMMERCE 3030990 21
B.A. in Multimedia and Mass

137 Communication (Sem-V) (Choice Base) BRAND BUILDING 3030992 33
B.A. in Multimedia and Mass

138 Communication (Sem-V) (Choice Base) COPY WRITING 3031029 36

139 |BA in Multimedia and Mass ADVERTISING & MARKETING RESEARCH | 3031029 13
Communication (Sem-V) (Choice Base)

140 B.A.in I\/_Iultl_medla and Mass . GLOBALIZATION & INTERNATIONAL 3031029 93
Communication (Sem-V) (Choice Base) |ADVERTISING
B.A. in Multimedia and Mass

141 Communication (Sem-V) (Choice Base) BRAND BUILDING 3031029 43

142 |BA in Multimedia and Mass ADVERTISING & MARKETING RESEARCH | 3031031 15
Communication (Sem-V) (Choice Base)

143 B.A.in I\/_Iultl_medla and Mass . GLOBALIZATION & INTERNATIONAL 3031031 93
Communication (Sem-V) (Choice Base) |ADVERTISING
B.A. in Multimedia and Mass

144 Communication (Sem-V) (Choice Base) CONSUMER BEHAVIOUR 3031031 34
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SR. SEAT MARKS AFTER

NO. EXAM SUBJECT NO. REVALUATION
B.A. in Multimedia and Mass

145 Communication (Sem-V) (Choice Base) BRAND BUILDING 3031036 39
B.A. in Multimedia and Mass

146 Communication (Sem-V) (Choice Base) BRAND BUILDING 3031042 48
B.A. in Multimedia and Mass

147 Communication (Sem-V) (Choice Base) BRAND BUILDING 3031046 34
B.A. in Multimedia and Mass

148 Communication (Sem-V) (Choice Base) AGENCY MANAGEMENT 3031046 23

149 B.A. in Multimedia and Mass GLOBALIZATION & INTERNATIONAL 3031052 32
Communication (Sem-V) (Choice Base) |ADVERTISING
B.A. in Multimedia and Mass

150 Communication (Sem-V) (Choice Base) BRAND BUILDING 3031052 39
B.A. in Multimedia and Mass

151 Communication (Sem-V) (Choice Base) COPY WRITING 3031056 40
B.A. in Multimedia and Mass

152 Communication (Sem-V) (Choice Base) COPY WRITING 3031062 30
B.A. in Multimedia and Mass

153 Communication (Sem-V) (Choice Base) COPY WRITING 3031068 30

154 [B-A- In Multimedia and Mass ADVERTISING & MARKETING RESEARCH | 3031070 30
Communication (Sem-V) (Choice Base)
B.A. in Multimedia and Mass

155 Communication (Sem-V) (Choice Base) BRAND BUILDING 3031070 %

156 B.A. in Multimedia and Mass GLOBALIZATION & INTERNATIONAL 3031074 18
Communication (Sem-V) (Choice Base) |ADVERTISING
B.A. in Multimedia and Mass

157 Communication (Sem-V) (Choice Base) AGENCY MANAGEMENT 3031074 43

158 B.A. in Multimedia and Mass GLOBALIZATION & INTERNATIONAL 3031077 17
Communication (Sem-V) (Choice Base) |ADVERTISING

159 [B-A- In Multimedia and Mass ADVERTISING & MARKETING RESEARCH | 3031085 26
Communication (Sem-V) (Choice Base)
B.A. in Multimedia and Mass

160 Communication (Sem-V) (Choice Base) CONSUMER BEHAVIOUR 3031085 51

161 B.A.in I\/_Iultl_medla and Mass _ GLOBALIZATION & INTERNATIONAL 3031087 30
Communication (Sem-V) (Choice Base) |ADVERTISING
B.A. in Multimedia and Mass

162 Communication (Sem-V) (Choice Base) COPY WRITING 3031091 32
B.A. in Multimedia and Mass

163 Communication (Sem-V) (Choice Base) AGENCY MANAGEMENT 3031091 30
B.A. in Multimedia and Mass

164 Communication (Sem-V) (Choice Base) CONSUMER BEHAVIOUR 3031091 30
B.A. in Multimedia and Mass

165 Communication (Sem-V) (Choice Base) AGENCY MANAGEMENT 3031092 33
B.A. in Multimedia and Mass

166 Communication (Sem-V) (Choice Base) COPY WRITING 3031131 34
B.A. in Multimedia and Mass

167 Communication (Sem-V) (Choice Base) COPY WRITING 3031138 36
B.A. in Multimedia and Mass

168 Communication (Sem-V) (Choice Base) CONSUMER BEHAVIOUR 3031138 40
B.A. in Multimedia and Mass

169 Communication (Sem-V) (Choice Base) BRAND BUILDING 3031140 42
B.A. in Multimedia and Mass

170 Communication (Sem-V) (Choice Base) SOCIAL MEDIA MARKETING 3031140 21
B.A. in Multimedia and Mass

171 Communication (Sem-V) (Choice Base) DIRECT MARKETING & E-COMMERCE 3031140 26
B.A. in Multimedia and Mass

172 Communication (Sem-V) (Choice Base) AGENCY MANAGEMENT 3031153 33
B.A. in Multimedia and Mass

173 Communication (Sem-V) (Choice Base) COPY WRITING 3031157 12
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SR. SEAT | MARKS AFTER

NO. EXAM SUBJECT NO. REVALUATION

174 |B-A In Multimedia and Mass ADVERTISING & MARKETING RESEARCH | 3031157 30
Communication (Sem-V) (Choice Base)
B.A. in Multimedia and Mass

175 Communication (Sem-V) (Choice Base) AGENCY MANAGEMENT 3031157 36
B.A. in Multimedia and Mass

176 Communication (Sem-V) (Choice Base) AGENCY MANAGEMENT 3031177 48

177 |B-A In Multimedia and Mass ADVERTISING & MARKETING RESEARCH | 3031198 37
Communication (Sem-V) (Choice Base)
B.A. in Multimedia and Mass

178 Communication (Sem-V) (Choice Base) CONSUMER BEHAVIOUR 3031198 a7
B.A. in Multimedia and Mass

179 Communication (Sem-V) (Choice Base) CONSUMER BEHAVIOUR 3031199 40

180 [B-A In Multimedia and Mass ADVERTISING & MARKETING RESEARCH | 3031200 30
Communication (Sem-V) (Choice Base)
B.A. in Multimedia and Mass

181 Communication (Sem-V) (Choice Base) CONSUMER BEHAVIOUR 3031200 40
B.A. in Multimedia and Mass

182 Communication (Sem-V) (Choice Base) CONSUMER BEHAVIOUR 3031203 40
B.A. in Multimedia and Mass

183 Communication (Sem-V) (Choice Base) CONSUMER BEHAVIOUR 3031205 41

184 |B-A In Multimedia and Mass ADVERTISING & MARKETING RESEARCH | 3031206 37
Communication (Sem-V) (Choice Base)
B.A. in Multimedia and Mass

185 Communication (Sem-V) (Choice Base) CONSUMER BEHAVIOUR 3031206 41
B.A. in Multimedia and Mass

186 Communication (Sem-V) (Choice Base) COPY WRITING 3031212 12

187 |B-A In Multimedia and Mass ADVERTISING & MARKETING RESEARCH | 3031213 30
Communication (Sem-V) (Choice Base)
B.A. in Multimedia and Mass

188 Communication (Sem-V) (Choice Base) CONSUMER BEHAVIOUR 3031213 48

189 |BA in Multimedia and Mass ADVERTISING & MARKETING RESEARCH | 3031252 31
Communication (Sem-V) (Choice Base)
B.A. in Multimedia and Mass

190 Communication (Sem-V) (Choice Base) CONSUMER BEHAVIOUR 3031252 37
B.A. in Multimedia and Mass

191 Communication (Sem-V) (Choice Base) BRAND BUILDING 3031253 %
B.A. in Multimedia and Mass

192 Communication (Sem-V) (Choice Base) AGENCY MANAGEMENT 3031262 a7
B.A. in Multimedia and Mass

193 Communication (Sem-V) (Choice Base) CONSUMER BEHAVIOUR 3031262 50
B.A. in Multimedia and Mass

194 Communication (Sem-V) (Choice Base) COPY WRITING 3031264 87
B.A. in Multimedia and Mass

195 Communication (Sem-V) (Choice Base) AGENCY MANAGEMENT 3031264 26

196 |BA In Multimedia and Mass ADVERTISING & MARKETING RESEARCH | 3031264 31
Communication (Sem-V) (Choice Base)

197 |BA in Multimedia and Mass ADVERTISING & MARKETING RESEARCH | 3031270 17
Communication (Sem-V) (Choice Base)
B.A. in Multimedia and Mass
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374 E;ﬁ‘ﬁ ;‘umg;'lg‘rf?'sae;”%nﬁmce Base) [ADVERTISING & MARKETING RESEARCH | 3031973 40
375 E;ﬁﬁr:]umgziizg]:?;ae;rl(\j/nﬁﬁoice Base) CONSUMER BEHAVIOUR 3031984 47
376 E;ﬁﬁr:]umgiizg]:?;ae;rl(\jlgﬂ(ﬁﬁoice Base) COPY WRITING 3031985 36
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SR. SEAT MARKS AFTER

NO. EXAM SUBJECT NO. REVALUATION
B.A. in Multimedia and Mass

377 Communication (Sem-V) (Choice Base) CONSUMER BEHAVIOUR 3031986 41
B.A. in Multimedia and Mass

378 Communication (Sem-V) (Choice Base) CONSUMER BEHAVIOUR 3031991 58
B.A. in Multimedia and Mass

379 Communication (Sem-V) (Choice Base) COPY WRITING 3031994 4
B.A. in Multimedia and Mass

380 Communication (Sem-V) (Choice Base) COPY WRITING 3032001 23

agy |B-A In Multimedia and Mass ACCOUNT PLANNING & ADVERTISING 3032001 25
Communication (Sem-V) (Choice Base)

382 B.A. in Multimedia and Mass GLOBALIZATION & INTERNATIONAL 3032006 31
Communication (Sem-V) (Choice Base) |ADVERTISING

ag3 |B-A In Multimedia and Mass ADVERTISING & MARKETING RESEARCH | 3032017 30
Communication (Sem-V) (Choice Base)

384 B.A. in Multimedia and Mass GLOBALIZATION & INTERNATIONAL 3032017 30
Communication (Sem-V) (Choice Base) |ADVERTISING

ag5 |B-A In Multimedia and Mass ADVERTISING & MARKETING RESEARCH | 3032025 39
Communication (Sem-V) (Choice Base)
B.A. in Multimedia and Mass

386 Communication (Sem-V) (Choice Base) AGENCY MANAGEMENT 3032089 18
B.A. in Multimedia and Mass

387 Communication (Sem-V) (Choice Base) SOCIAL MEDIA MARKETING 3032089 24
B.A. in Multimedia and Mass

388 Communication (Sem-V) (Choice Base) BRAND BUILDING 3032089 %
B.A. in Multimedia and Mass

389 Communication (Sem-V) (Choice Base) COPY WRITING 3032096 30
B.A. in Multimedia and Mass

390 Communication (Sem-V) (Choice Base) BRAND BUILDING 3032096 44

391 |B-A In Multimedia and Mass ADVERTISING & MARKETING RESEARCH | 3032099 40
Communication (Sem-V) (Choice Base)
B.A. in Multimedia and Mass

392 Communication (Sem-V) (Choice Base) AGENCY MANAGEMENT 3032100 35
B.A. in Multimedia and Mass

393 Communication (Sem-V) (Choice Base) AGENCY MANAGEMENT 3032102 30
B.A. in Multimedia and Mass

394 Communication (Sem-V) (Choice Base) SOCIAL MEDIA MARKETING 3032102 25

395 |B-A I Multimedia and Mass ADVERTISING & MARKETING RESEARCH | 3032103 37
Communication (Sem-V) (Choice Base)
B.A. in Multimedia and Mass

396 Communication (Sem-V) (Choice Base) AGENCY MANAGEMENT 3032103 30
B.A. in Multimedia and Mass .

397 Communication (Sem-V) (Choice Base) Reporting 3032138 48
B.A. in Multimedia and Mass L. .

398 Communication (Sem-V) (Choice Base) Investigative Journalism 3032138 60
B.A. in Multimedia and Mass . . .

399 Communication (Sem-V) (Choice Base) Journalism and Public Opinion 3032138 58
B.A. in Multimedia and Mass

400 Communication (Sem-V) (Choice Base) COPY WRITING s0s21r2 3
B.A. in Multimedia and Mass

401 Communication (Sem-V) (Choice Base) BRAND BUILDING 3032192 43
B.A. in Multimedia and Mass

402 Communication (Sem-V) (Choice Base) CONSUMER BEHAVIOUR 3032192 31
B.A. in Multimedia and Mass

403 Communication (Sem-V) (Choice Base) COPY WRITING 3032262 30

404 |BA in Multimedia and Mass ADVERTISING & MARKETING RESEARCH | 3032285 30
Communication (Sem-V) (Choice Base)
B.A. in Multimedia and Mass

405 Communication (Sem-V) (Choice Base) BRAND BUILDING 3032285 34
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406 go?nr:um:;z?: C(iisis]n_il/')\/lésﬁmce Base) CONSUMER BEHAVIOUR 3032285 30
407 go?nr;num:;z?: ?isae;n—g/,)vl(zészoice Base) CONSUMER BEHAVIOUR 3032287 34
408 go?nr;num:;z?: ?isae;n—g/,)vl(zészoice Base) BRAND BUILDING 3032293 47
409 go?nr;num:;z?: ?isae;n—g/,)vl(zészoice Base) CONSUMER BEHAVIOUR 3032301 41
410 go?nr;num:;z?: ?isae;n—g/,)vl(zészoice Base) CONSUMER BEHAVIOUR 3032302 30
411 go?nr;num:;z?: ?isae;n—g/,)vl(zészoice Base) BRAND BUILDING 3032302 48
412 go?nr;num:;z?: ?isae;n—g/,)vl(zészoice Base) BRAND BUILDING 3032303 41
413 g;ﬁﬁ ;‘umé‘;i:?rf‘z'sae;”f/')\ﬂ(a‘csﬁcnce ase) [ADVERTISING & MARKETING RESEARCH | 3032303 33
414 géﬁﬁrir:]um:;?i(r)nrfc(ﬁsae;rfll)vl(%sﬁoice Base) CONSUMER BEHAVIOUR 3032303 39
415 géﬁﬁrir:]um:;?i(r)nrfc(ﬁsae;rfll)vl(%sﬁoice Base) CONSUMER BEHAVIOUR 3032304 42
416 géﬁﬁrir:]um:;?i(r)nrfc(ﬁsae;rfll)vl(%sﬁoice Base) CONSUMER BEHAVIOUR 3032306 33
4Lt g&rl:um:;:(r)nrf ((“Sae;n-?/,)vl(acsﬁoice Base) BRAND BUILDING 3032306 46
418 géﬁﬁrir:]um:;?i(r)nrfc(ﬁsae;rfll)vl(%sﬁoice Base) CONSUMER BEHAVIOUR 3032310 37
419 géﬁﬁrir:]um:;?i(r)nrfc(ﬁsae;rfll)vl(%sﬁoice Base) CONSUMER BEHAVIOUR 3032311 52
420 g':r\ﬁ ;‘um:;t:;”;(("siﬁ]”?/')\/'(‘acSEOICE Base) [ADVERTISING & MARKETING RESEARCH | 3032315 31
421 g.(;or\ﬁr:]um:;gg]rf((j;ae;n-(\jlg/l(acsﬁoice Base) CONSUMER BEHAVIOUR 3032315 23
422 g.(;or\ﬁr:]um:;gg]rf((j;ae;n-(\jlg/l(acsﬁoice Base) CONSUMER BEHAVIOUR 3032317 42
423 g.(;or\ﬁr:]um:;gg]rf((j;ae;n-(\jlg/l(acsﬁoice Base) CONSUMER BEHAVIOUR 3032319 31
424 E'(fr‘r'] rl:um:;t:gr?é::ng/gﬂ(ﬁouce Base) [POCUMENTARY & AD FILM MAKING 3032319 25
425 E'(fr‘r'] rl:um:;t:gr?é::ng/gﬂ(ﬁouce Base) [ADVERTISING & MARKETING RESEARCH | 3032321 31
426 E'(fr‘r'] rl:um:;t:gr?é::ng/gﬂ(ﬁouce Base) [POCUMENTARY & AD FILM MAKING 3032321 30
421 g.(;or\ﬁr:]um:;gg]rf((j;ae;n-(\jlg/l(acsﬁoice Base) BRAND BUILDING 3032322 34
428 E;ﬁ‘ﬁ r;:]ums;:gf?'sae;”%nﬁmce Base) [POCUMENTARY & AD FILM MAKING 3032322 22
429 E;ﬁﬁr:]umgziizg]:?;ae;rl(\j/nﬁﬁoice Base) CONSUMER BEHAVIOUR 3032323 32
430 E;ﬁ‘ﬁ ;‘umg;'lg‘rf?'sae;”%nﬁmce Base) [POCUMENTARY & AD FILM MAKING 3032323 35
431 E;ﬁﬁr:]umgziizg]:?;ae;rl(\j/nﬁﬁoice Base) CONSUMER BEHAVIOUR 3032324 48
432 E;ﬁ‘ﬁ ;‘umg;'lg‘rf?'sae;”%nﬁmce Base) [ADVERTISING & MARKETING RESEARCH | 3032325 53
433 E;ﬁ‘ﬁ ;‘umg;'lg‘rf?'sae;”%nﬁmce Base) [POCUMENTARY & AD FILM MAKING 3032325 30
434 E;ﬁﬁr:]umgiizg]:?;ae;rl(\jlgﬂ(ﬁﬁoice Base) CONSUMER BEHAVIOUR 3032325 40
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435 go?nr:um:;i:?: C(iisis]n_t\i/')\/lésﬁmce Base) CONSUMER BEHAVIOUR 3032327 55
436 go?nr;num:;z?: ?isiri]n—g/,)vl(zészoice Base) COPY WRITING 3032328 42
437 g;ﬁﬁ ;‘umé‘;i:?rf‘z'sis]”f/')\ﬂ(acsﬁmce ase) [ADVERTISING & MARKETING RESEARCH | 3032328 42
438 go?nr;num:;z?: ?isiri]n—g/,)vl(zészoice Base) CONSUMER BEHAVIOUR 3032330 38
439 g;ﬁﬁ ;‘umé‘;i:?rf‘z'sis]”f/')\ﬂ(acsﬁmce Base) [POCUMENTARY & AD FILM MAKING 3032330 31
440 g;ﬁﬁ ;‘umé‘;i:?rf‘z'sis]”f/')\ﬂ(acsﬁmce Base) [POCUMENTARY & AD FILM MAKING 3032331 33
441 2;)’2; r:um:i:?:‘z'siﬁ]”g/;wgﬁome ase) [ADVERTISING & MARKETING RESEARCH | 3032331 37
442 g;ﬁﬁ ;‘umé‘;i:?rf‘z'sis]”f/')\ﬂ(acsﬁmce Base) [POCUMENTARY & AD FILM MAKING 3032333 31
443 géﬁﬁrir:]um:;?i(r)nrfc(ﬁsae;rl(\j/,)vl(%sﬁoice Base) CONSUMER BEHAVIOUR 3032333 51
444 g&rl:um:;:(r)nrf ((“Sae;n—(\j/,)vl(acsﬁoice Base) CONSUMER BEHAVIOUR 3032334 45
445 g&rl:um:;:(r)nrf ((“Sae;n—(\j/,)vl(acsﬁoice Base) CONSUMER BEHAVIOUR 3032336 33
446 g;ﬁ}; r:um:;z;n;((“si;n?/')w(%sﬁo.ce Base) |POCUMENTARY & AD FILM MAKING 3032336 22
447 g;or\ﬁrir:]um:;?i(r)nrfc(ﬁsae;rl(\j/,)\/l(%sﬁoice Base) Global Media and Conflict Resolution 3032348 16
448 g&rl:um:;:(r)nrf ((“Sae;n—(\j/,)vl(acsﬁoice Base) Reporting 3032352 26
449 g;or\ﬁrir:]um:;?i(r)nrfc(ﬁsae;rl(\j/,)\/l(%sﬁoice Base) Features and Writing For Social Justice 3032352 15
450 g?ﬁ;:]um:;tzgf?;iim/nﬁﬁoice Base) Global Media and Conflict Resolution 3032352 13
451 g?ﬁ;:]um:;tzgf?;iim/nﬁﬁoice Base) Mobile Journalism and New Media 3032352 32
452 E(ﬁnr;:]ums;t:gr ((j;ae;;n-(\jlg/l(acsﬁoice Base) News Media Management 3032352 36
453 E'(fr‘r'] ;:‘um:;t:g‘f?;s:?/nﬁmce Base) [ADVERTISING & MARKETING RESEARCH | 3032357 30
454 g.(;or\ﬁr:]um:;gg]rf((j;ae;:nf\jlgﬂ(acsﬁoice Base) CONSUMER BEHAVIOUR 3032489 47
455 g.(;or\ﬁr:]um:;gg]rf((j;ae;:nf\jlgﬂ(acsﬁoice Base) COPY WRITING 3032491 31
456 E'(fr‘r'] ;:‘um:;t:g‘f?;s:?/nﬁmce Base) [ADVERTISING & MARKETING RESEARCH | 3032493 30
457 (E;(;?nrlr:]ums;:gf ((jiSae%n-(\j/?A(?:Srsmice Base) COPY WRITING 3032494 37
458 E;ﬁﬁr:]umgziizg]:?;ae;rl(\j/nﬁﬁoice Base) COPY WRITING 3032566 31
459 E;ﬁﬁr:]umgziizg]:?;ae;rl(\j/nﬁﬁoice Base) COPY WRITING 3032570 37
460 E;ﬁﬁr:]umgziizg]:?;ae;rl(\j/nﬁﬁoice Base) CONSUMER BEHAVIOUR 3032570 56
461 E;ﬁﬁr:]umgziizg]:?;ae;rl(\j/nﬁﬁoice Base) AGENCY MANAGEMENT 3032598 30
462 E;ﬁﬁr:]umgziizg]:?;ae;rl(\j/nﬁﬁoice Base) CONSUMER BEHAVIOUR 3032598 32
463 E;ﬁﬁr:]umgiizg]:?;ae;rl(\j/nﬁﬁoice Base) COPY WRITING 3032599 30
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464 go?nr:um:;i:?: C(iisis]n_t\i/')\/lésﬁmce Base) CONSUMER BEHAVIOUR 3032599 30
465 go?nr;num:;z?: ?isiri]n—g/,)vl(zészoice Base) AGENCY MANAGEMENT 3032601 34
466 go?nr;num:;z?: ?isiri]n—g/,)vl(zészoice Base) COPY WRITING 3032602 23
467 g;ﬁﬁ ;‘umé‘;i:?rf‘z'sis]”f/')\ﬂ(acsﬁmce ase) [ADVERTISING & MARKETING RESEARCH | 3032602 31
468 go?nr;num:;z?: ?isiri]n—g/,)vl(zészoice Base) AGENCY MANAGEMENT 3032602 36
469 g;ﬁﬁ ;‘umé‘;i:?rf‘z'sis]”f/')\ﬂ(acsﬁmce ase) [ADVERTISING & MARKETING RESEARCH | 3032605 30
470 go?nr;num:;z?: ?isiri]n—g/,)vl(zészoice Base) BRAND BUILDING 3032605 30
4t go?nr;num:;z?: ?isiri]n—g/,)vl(zészoice Base) AGENCY MANAGEMENT 3032605 22
4r2 géﬁﬁrir:]um:;?i(r)nrfc(ﬁsae;rl(\j/,)vl(%sﬁoice Base) CONSUMER BEHAVIOUR 3032605 31
473 g&rl:um:;:(r)nrf ((“Sae;n—(\j/,)vl(acsﬁoice Base) AGENCY MANAGEMENT 3032606 40
44 g&rl:um:;:(r)nrf ((“Sae;n—(\j/,)vl(acsﬁoice Base) SOCIAL MEDIA MARKETING 3032606 21
47s g&rl:um:;:(r)nrf ((“Sae;n—(\j/,)vl(acsﬁoice Base) COPY WRITING 3032610 23
476 géﬁﬁrir:]um:;?i(r)nrfc(ﬁsae;rl(\j/,)vl(%sﬁoice Base) AGENCY MANAGEMENT 3032610 30
art g&rl:um:;:(r)nrf ((“Sae;n—(\j/,)vl(acsﬁoice Base) SOCIAL MEDIA MARKETING 3032610 30
478 géﬁﬁrir:]um:;?i(r)nrfc(ﬁsae;rl(\j/,)vl(%sﬁoice Base) CONSUMER BEHAVIOUR 3032610 32
479 g.(;or\ﬁr:]um:;gg]rf((j;ae;:nf\jlgﬂ(acsﬁoice Base) COPY WRITING 3032612 30
480 E'(fr‘r'] ;:‘um:;t:g‘f?;s:?/nﬁmce Base) [ADVERTISING & MARKETING RESEARCH | 3032623 35
481 g.(;or\ﬁr:]um:;gg]rf((j;ae;:nf\jlgﬂ(acsﬁoice Base) SOCIAL MEDIA MARKETING 3032623 31
482 E(ﬁnr;:]ums;t:gr ((j;ae;;n-(\jlg/l(acsﬁoice Base) COPY WRITING 3032624 23
483 g.(;or\ﬁr:]um:;gg]rf((j;ae;:nf\jlgﬂ(acsﬁoice Base) SOCIAL MEDIA MARKETING 3032624 30
484 g.(;or\ﬁr:]um:;gg]rf((j;ae;:nf\jlgﬂ(acsﬁoice Base) CONSUMER BEHAVIOUR 3032624 33
485 E'(fr‘r'] ;:‘um:;t:g‘f?;s:?/nﬁmce Base) [ADVERTISING & MARKETING RESEARCH | 3032625 37
486 g?ﬁﬂuﬁﬁﬂ?ﬁ?&ﬁ/%ﬁoice Base) COPY WRITING 3032629 20
487 E;ﬁﬁr:]umgziizg]:?;ae;rl(\j/nﬁﬁoice Base) BRAND BUILDING 3032629 21
488 E;ﬁﬁr:]umgziizg]:?;ae;rl(\j/nﬁﬁoice Base) CONSUMER BEHAVIOUR 3032629 30
489 (E‘:(;Ar\nrlr:]ums;:g]ne ?isae;rl(\jlg/l(zgﬁoice Base) COPY WRITING 3032635 35
490 E;ﬁﬁr:]umgziizg]:?;ae;rl(\j/nﬁﬁoice Base) AGENCY MANAGEMENT 3032635 30
491 E;ﬁﬁr:]umgziizg]:?;ae;rl(\j/nﬁﬁoice Base) COPY WRITING 3032638 15
492 E;ﬁﬁr:]umgiizg]:?;ae;rl(\j/nﬁﬁoice Base) AGENCY MANAGEMENT 3032638 14
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493 go?nr:um:;i:?: C(iisis]n_t\i/')\/lésﬁmce Base) CONSUMER BEHAVIOUR 3032638 33
494 go?nr;num:;z?: ?isiri]n—g/,)vl(zészoice Base) COPY WRITING 3032642 25
495 go?nr;num:;z?: ?isiri]n—g/,)vl(zészoice Base) AGENCY MANAGEMENT 3032642 30
496 go?nr;num:;z?: ?isiri]n—g/,)vl(zészoice Base) Reporting 3032651 21
497 go?nr;num:;z?: ?isiri]n—g/,)vl(zészoice Base) Reporting 3032652 21
498 go?nr;num:;z?: ?isiri]n—g/,)vl(zészoice Base) COPY WRITING 3032659 33
499 g;ﬁﬁ ;‘umé‘;i:?rf‘z'sis]”f/')\ﬂ(acsﬁmce ase) [ADVERTISING & MARKETING RESEARCH | 3032660 36
500 go?nr;num:;z?: ?isiri]n—g/,)vl(zészoice Base) SOCIAL MEDIA MARKETING 3032660 30
501 g;ﬁ}; r:um:;z;n;((“si;n?/')w(%sﬁo.ce Base) |ADVERTISING & MARKETING RESEARCH | 3032663 30
502 g&rl:um:;:(r)nrf ((“Sae;n—(\j/,)vl(acsﬁoice Base) BRAND BUILDING 3032666 43
503 g;ﬁ}; r:um:;z;n;((“si;n?/')w(%sﬁo.ce Base) |ADVERTISING & MARKETING RESEARCH | 3032669 37
504 g&rl:um:;:(r)nrf ((“Sae;n—(\j/,)vl(acsﬁoice Base) AGENCY MANAGEMENT 3032669 13
505 g;ﬁ}; r:um:;z;n;((“si;n?/')w(%sﬁo.ce Base) |P'RECT MARKETING & E-COMMERCE 3032669 17
506 g&rl:um:;:(r)nrf ((“Sae;n—(\j/,)vl(acsﬁoice Base) CONSUMER BEHAVIOUR 3032669 34
507 g':r\ﬁ r'r:‘um:;z;”rfc("siﬁ]”(\’/')v'(‘acmlce Base) |ADVERTISING & MARKETING RESEARCH | 3032671 17
508 g.(;or\ﬁr:]um:;gg]rf((j;ae;:nf\jlgﬂ(acsﬁoice Base) CONSUMER BEHAVIOUR 3032671 31
509 g.(;or\ﬁr:]um:;gg]rf((j;ae;:nf\jlgﬂ(acsﬁoice Base) BRAND BUILDING 3032671 37
510 g.(;or\ﬁr:]um:;gg]rf((j;ae;:nf\jlgﬂ(acsﬁoice Base) COPY WRITING 3032672 31
511 g.(;or\ﬁr:]um:;gg]rf((j;ae;:nf\jlgﬂ(acsﬁoice Base) AGENCY MANAGEMENT 3032672 22
512 E'(fr‘r'] ;:‘um:;t:g‘f?;s:?/nﬁmce Base) |P/RECT MARKETING & E-COMMERCE 3032672 23
513 g.(;or\ﬁr:]um:;gg]rf((j;ae;:nf\jlgﬂ(acsﬁoice Base) CONSUMER BEHAVIOUR 3032672 20
514 E'(fr‘r'] ;:‘um:;t:g‘f?;s:?/nﬁmce Base) [ADVERTISING & MARKETING RESEARCH | 3032672 30
515 g?ﬁﬂuﬁﬁﬂ?ﬁ?&ﬁ/%ﬁoice Base) BRAND BUILDING 3032672 37
516 E;ﬁﬁr:]umgziizg]:?;ae;rl(\j/nﬁﬁoice Base) COPY WRITING 3032686 48
517 E;ﬁﬁr:]umgziizg]:?;ae;rl(\j/nﬁﬁoice Base) BRAND BUILDING 3032686 56
S18 E;ﬁﬁr:]umgziizg]:?;ae;rl(\j/nﬁﬁoice Base) AGENCY MANAGEMENT 3032686 43
519 E;ﬁﬁr:]umgziizg]:?;ae;rl(\j/nﬁﬁoice Base) COPY WRITING 3032687 57
520 E;ﬁﬁr:]umgziizg]:?;ae;rl(\j/nﬁﬁoice Base) BRAND BUILDING 3032687 62
521 E;ﬁﬁr:]umgiizg]:?;ae;rl(\j/nﬁﬁoice Base) COPY WRITING 3032693 45
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SR. SEAT MARKS AFTER

NO. EXAM SUBJECT NO. REVALUATION

522 |B-A In Multimedia and Mass ADVERTISING & MARKETING RESEARCH | 3032693 60
Communication (Sem-V) (Choice Base)

523 B.A.in Mult!medla and Mass . GLOBALIZATION & INTERNATIONAL 3032693 a2
Communication (Sem-V) (Choice Base) |ADVERTISING

524 B.A.in Mult!medla and Mass . GLOBALIZATION & INTERNATIONAL 3032694 37
Communication (Sem-V) (Choice Base) |ADVERTISING
B.A. in Multimedia and Mass

525 Communication (Sem-V) (Choice Base) COPY WRITING 3032701 58

526 B.A. in Multimedia and Mass GLOBALIZATION & INTERNATIONAL 3032701 a1
Communication (Sem-V) (Choice Base) |ADVERTISING
B.A. in Multimedia and Mass

527 Communication (Sem-V) (Choice Base) AGENCY MANAGEMENT 3032701 53
B.A. in Multimedia and Mass

528 Communication (Sem-V) (Choice Base) CONSUMER BEHAVIOUR 3032701 55
B.A. in Multimedia and Mass

529 Communication (Sem-V) (Choice Base) BRAND BUILDING 3032701 52
B.A. in Multimedia and Mass

530 Communication (Sem-V) (Choice Base) COPY WRITING 3032702 49
B.A. in Multimedia and Mass

53l Communication (Sem-V) (Choice Base) BRAND BUILDING 3032704 61
B.A. in Multimedia and Mass

532 Communication (Sem-V) (Choice Base) BRAND BUILDING 3032710 40

533 B.A. in Multimedia and Mass GLOBALIZATION & INTERNATIONAL 3032711 26
Communication (Sem-V) (Choice Base) |ADVERTISING

534 B.A.in Mult!medla and Mass . GLOBALIZATION & INTERNATIONAL 3032717 a4
Communication (Sem-V) (Choice Base) |ADVERTISING
B.A. in Multimedia and Mass

535 Communication (Sem-V) (Choice Base) BRAND BUILDING 3032717 51
B.A. in Multimedia and Mass

536 Communication (Sem-V) (Choice Base) COPY WRITING 3032756 42

537 B.A.in I\/_Iultl_medla and Mass . GLOBALIZATION & INTERNATIONAL 3032756 36
Communication (Sem-V) (Choice Base) |ADVERTISING
B.A. in Multimedia and Mass

538 Communication (Sem-V) (Choice Base) CONSUMER BEHAVIOUR 3032756 45
B.A. in Multimedia and Mass

539 Communication (Sem-V) (Choice Base) COPY WRITING 3032761 30
B.A. in Multimedia and Mass

540 Communication (Sem-V) (Choice Base) COPY WRITING 3032769 49

541 |BA In Multimedia and Mass ADVERTISING & MARKETING RESEARCH | 3032769 51
Communication (Sem-V) (Choice Base)

542 B.A.in I\/_Iultl_medla and Mass . GLOBALIZATION & INTERNATIONAL 3032769 59
Communication (Sem-V) (Choice Base) |ADVERTISING
B.A. in Multimedia and Mass

543 Communication (Sem-V) (Choice Base) CONSUMER BEHAVIOUR 3032769 53
B.A. in Multimedia and Mass

544 Communication (Sem-V) (Choice Base) BRAND BUILDING 3032769 59
B.A. in Multimedia and Mass

545 Communication (Sem-V) (Choice Base) COPY WRITING 3032804 81

546 |54 In Multimedia and Mass ADVERTISING & MARKETING RESEARCH | 3032804 30
Communication (Sem-V) (Choice Base)
B.A. in Multimedia and Mass

547 Communication (Sem-V) (Choice Base) BRAND BUILDING 3032804 33
B.A. in Multimedia and Mass

548 Communication (Sem-V) (Choice Base) AGENCY MANAGEMENT 3032804 23

549 |BA In Multimedia and Mass ADVERTISING & MARKETING RESEARCH | 3032807 30
Communication (Sem-V) (Choice Base)
B.A. in Multimedia and Mass

550 Communication (Sem-V) (Choice Base) COPY WRITING 3032810 24
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551 g;ﬁﬁ r::um:;z?:?'si;”(\’/')\"gﬁome ase) [ADVERTISING & MARKETING RESEARCH | 3032810 30
552 go?nr;num:;z?: ?isiri]n—g/,)vl(zészoice Base) AGENCY MANAGEMENT 3032810 30
553 go?nr;num:;z?: ?isiri]n—g/,)vl(zészoice Base) BRAND BUILDING 3032810 35
554 g;ﬁﬁ ;‘umé‘;i:?rf‘z'sis]”f/')\ﬂ(acsﬁmce Base) [ADVERTISING & MARKETING RESEARCH | 3032812 21
555 g;ﬁﬁ ;‘umé‘;i:?rf‘z'sis]”f/')\ﬂ(acsﬁmce Base) [ADVERTISING & MARKETING RESEARCH | 3032813 24
556 go?nr;num:;z?: ?isiri]n—g/,)vl(zészoice Base) AGENCY MANAGEMENT 3032814 30
557 2;)’2; r:um:i:?:‘z'siﬁ]”g/;wgﬁome Base) [ADVERTISING & MARKETING RESEARCH | 3032815 30
558 gé?ﬁr:]um:.alliii?:?isir—g/,)\ﬂ(zsﬁoice Base) BRAND BUILDING 3032815 32
559 géﬁﬁrir:]um:;?i(r)nrfc(ﬁsae;rl(\j/,)vl(%sﬁoice Base) AGENCY MANAGEMENT 3032815 30
560 | munication (Semv) (qhoice Base) [ADVERTISNG || 3032826 %
561 g&rl:um:;:(r)nrf ((“Sae;n—(\j/,)vl(acsﬁoice Base) COPY WRITING 3032839 34
562 g;ﬁ}; r:um:;z;n;((“si;n?/')w(%sﬁo.ce Base) |ADVERTISING & MARKETING RESEARCH | 3032839 30
563 |Commnication (Semv) (Ghoice Base) [ADVERTIONG T | 303283 24
564 g&rl:um:;:(r)nrf ((“Sae;n—(\j/,)vl(acsﬁoice Base) BRAND BUILDING 3032839 36
565 g&rl:um:;:(r)nrf ((“Sae;n—(\j/,)vl(acsﬁoice Base) COPY WRITING 3032854 30
566 g.(;or\ﬁr:]um:;gg]rf((j;ae;:nf\jlgﬂ(acsﬁoice Base) BRAND BUILDING 3032854 25
567 E(ﬁnr;:]ums;t:gr ((j;ae;;n-(\jlg/l(acsﬁoice Base) COPY WRITING 3032855 39
568 g.(;or\ﬁr:]um:;gg]rf((j;ae;:nf\jlgﬂ(acsﬁoice Base) AGENCY MANAGEMENT 3032855 32
569 g.(;or\ﬁr:]um:;gg]rf((j;ae;:nf\jlgﬂ(acsﬁoice Base) CONSUMER BEHAVIOUR 3032859 22
570 E(ﬁnr;:]ums;t:gr ((j;ae;;n-(\jlg/l(acsﬁoice Base) COPY WRITING 3032867 20
o711 g.(;or\ﬁr:]um:;gg]rf((j;ae;:nf\jlgﬂ(acsﬁoice Base) BRAND BUILDING 3032867 44
572 g.(;or\ﬁr:]um:;gg]rf((j;ae;:nf\jlgﬂ(acsﬁoice Base) COPY WRITING 3032888 26
573 g?ﬁﬂuﬁﬁﬂ?ﬁ?&ﬁ/%ﬁoice Base) BRAND BUILDING 3032888 31
574 E;ﬁﬁr:]umgziizg]:?;ae;rl(\j/nﬁﬁoice Base) COPY WRITING 3032893 36
575 E;ﬁ‘ﬁ ;‘umg;'lg‘rf?'sae;”%nﬁmce Base) |P'RECT MARKETING & E-COMMERCE 3032897 21
576 E;ﬁﬁr:]umgziizg]:?;ae;rl(\j/nﬁﬁoice Base) COPY WRITING 3032897 40
ST E;ﬁﬁr:]umgziizg]:?;ae;rl(\j/nﬁﬁoice Base) BRAND BUILDING 3032903 38
578 E;ﬁﬁr:]umgziizg]:?;ae;rl(\j/nﬁﬁoice Base) COPY WRITING 3032905 14
579 E;ﬁ‘ﬁ ;‘umgz:g‘:?'sae;”%nﬁmce Base) [ADVERTISING & MARKETING RESEARCH | 3032905 12
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SR. SEAT | MARKS AFTER

NO. EXAM SUBJECT NO. REVALUATION
B.A. in Multimedia and Mass

580 Communication (Sem-V) (Choice Base) BRAND BUILDING 3032905 30

5g1 |B-A In Multimedia and Mass DIRECT MARKETING & E-COMMERCE 3032905 30
Communication (Sem-V) (Choice Base)

5g2 |B-A In Multimedia and Mass DOCUMENTARY & AD FILM MAKING 3032905 30
Communication (Sem-V) (Choice Base)
B.A. in Multimedia and Mass

583 Communication (Sem-V) (Choice Base) BRAND BUILDING 3032908 36
B.A. in Multimedia and Mass

584 Communication (Sem-V) (Choice Base) BRAND BUILDING 3032909 31
B.A. in Multimedia and Mass

585 Communication (Sem-V) (Choice Base) COPY WRITING 3032909 43
B.A. in Multimedia and Mass

586 Communication (Sem-V) (Choice Base) COPY WRITING 3032960 35

5g7 |B-A In Multimedia and Mass ADVERTISING & MARKETING RESEARCH | 3032960 30
Communication (Sem-V) (Choice Base)
B.A. in Multimedia and Mass

588 Communication (Sem-V) (Choice Base) AGENCY MANAGEMENT 3032960 20

5gg |B-A In Multimedia and Mass DIRECT MARKETING & E-COMMERCE 3032960 20
Communication (Sem-V) (Choice Base)
B.A. in Multimedia and Mass

590 Communication (Sem-V) (Choice Base) CONSUMER BEHAVIOUR 3032960 43
B.A. in Multimedia and Mass

591 Communication (Sem-V) (Choice Base) AGENCY MANAGEMENT 3033002 11

592 |B-A: In Multimedia and Mass DIRECT MARKETING & E-COMMERCE 3033122 19
Communication (Sem-V) (Choice Base)
B.A. in Multimedia and Mass

593 Communication (Sem-V) (Choice Base) AGENCY MANAGEMENT 3033122 30

594 |B-A In Multimedia and Mass DIRECT MARKETING & E-COMMERCE 3033128 39
Communication (Sem-V) (Choice Base)

595 |BA In Multimedia and Mass ADVERTISING & MARKETING RESEARCH | 3033137 23
Communication (Sem-V) (Choice Base)

596 |24 In Multimedia and Mass ADVERTISING & MARKETING RESEARCH | 3033139 31
Communication (Sem-V) (Choice Base)
B.A. in Multimedia and Mass

597 Communication (Sem-V) (Choice Base) BRAND BUILDING 3033139 24
B.A. in Multimedia and Mass

598 Communication (Sem-V) (Choice Base) DOCUMENTARY & AD FILM MAKING 3033139 33
B.A. in Multimedia and Mass

599 Communication (Sem-V) (Choice Base) COPY WRITING 3033141 30

goo |24 In Multimediaand Mass ADVERTISING & MARKETING RESEARCH | 3033141 33
Communication (Sem-V) (Choice Base)
B.A. in Multimedia and Mass

601 Communication (Sem-V) (Choice Base) BRAND BUILDING 3033141 25
B.A. in Multimedia and Mass

602 Communication (Sem-V) (Choice Base) SOCIAL MEDIA MARKETING 3033141 30
B.A. in Multimedia and Mass

603 Communication (Sem-V) (Choice Base) AGENCY MANAGEMENT 3033148 37
B.A. in Multimedia and Mass

604 Communication (Sem-V) (Choice Base) CONSUMER BEHAVIOUR 3033166 41
B.A. in Multimedia and Mass

605 Communication (Sem-V) (Choice Base) DIRECT MARKETING & E-COMMERCE 3033247 30
B.A. in Multimedia and Mass

606 Communication (Sem-V) (Choice Base) AGENCY MANAGEMENT 3033253 30

go7 |BA In Multimediaand Mass ADVERTISING & MARKETING RESEARCH | 3033253 25
Communication (Sem-V) (Choice Base)
B.A. in Multimedia and Mass

608 Communication (Sem-V) (Choice Base) AGENCY MANAGEMENT 3033258 17
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609 go?nr:um:;i:?: C(iisis]n_t\i/')\/l(iésﬁome Base) CONSUMER BEHAVIOUR 3033258 30
610 go?nr;num:;z?: ?isir?nn—glll\;la(léshoice Base) CONTEMPORARY ISSUES 3038476 30
611 go?nr;num:;z?: ?isir?nn—glll\;la(léshoice Base) LIFESTYLE JOURNALISM 3038476 30
612 go?nr;num:;z?: ?isir?nn—glll\;la(léshoice Base) CONTEMPORARY ISSUES 3038633 31
613 go?nr;num:;z?: ?isir?nn—glll\;la(léshoice Base) CONTEMPORARY ISSUES 3038634 24
614 go?nr;num:;z?: ?isir?nn—glll\;la(léshoice Base) CONTEMPORARY ISSUES 3038756 24
615 g;?ﬁrrum:aléii?:?isian—glll\;l?éshoice Base) CONTEMPORARY ISSUES 3038776 26
Note :-

1) The marks declared are marks obtains after revaluation in individual subject only for the information of students.

2) Final revaluation result will be declared only after revaluation of all subjects applied for revaluation.

3) Printing and supply of individual marksheets will be be only after completion of revaluation of all the cases and caring
out the amendments in the results as per provisions of the ordiances in force. Ordinance 5048 is application for

corrections.
4) Date of supply of mark sheets will be declared later.

DATE : 02.05.2024
MUMBAI :- 400 098

A.U. 02.05.24

for Director
Board of Examinations and Evaluation



